
Commercial messaging 
that feels consumer

Applicable and effective

RCS Business Messaging works on any 
Android device to support this wide variety 
of content types for engaging conversations 
across many different situations:

Appointment 
booking

Receiving 
package 
delivery 
notifications	

Making 
payments

Receiving 
credit card 
fraud alerts 

Receiving 
boarding  
passes or tickets 

Receiving 
promotional 
marketing

Form-submit 
surveys 

Varied content formats…

It doesn’t end at pretty picture...

… help you to shape every interaction into a positive 
customer experience.   

Rich Communication Services (RCS) is 
interactive, real-time messaging to a 
customer’s Android phone. It’s the platform 
to bring business messaging in line with the 
needs of 21st century customers.  

It allows your brand to start two-way, 
personalised conversations with individuals 
through a modern platform that matches up 
to those used by consumers.
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RCS Business 
Messaging
Conversational messaging is the 
next step in customer experience

64% of consumers expect  
real-time interaction 

of customers say the experience 
with a brand is as important  
as the product

of customers think companies need 
to transform how they engage

84% 

54% 

Brand engagement with customers is evolving. 

As consumers, we’ve all become used to having 
interaction	at	our	fingertips.	One-way,	generic	messaging	
doesn’t resonate with us, and we now expect to be able 
to speak with businesses as we do with friends:



There’s a misconception that RCS is a replacement 
for SMS. SMS remains an effective and trusted 
platform, that gives brands a simple, quick way  
to communicate.  

RCS simply helps you take customer conversations 
to the next level. RCS helps businesses move beyond 
simple ‘press x option for yes’ chats to let customers 
lead conversations, opening up new segments and 
sources of revenue. And it works. Consumers have 
been clear of their support for RCS as an engaging 
platform for reciprocal, real-time interactions.

Why now is the time for 
businesses to act on RCS 

1. The market for RCS is growing fast

 
 
 
 

2. There is customer-endorsed value
 
 
 
 

3. Getting in early could make all the difference

The benefit to businesses Newer, richer conversations We’ve already seen RCS working in 
all kinds of scenarios...

1. You get closer to your customers

Richer, more interactive conversations are a great way 
to understand your customers. RCS ensures you‘re 
there when you need to be, and customers can come 
to you directly with any challenges.

2. A safe and secure way to communicate better

As a more open and two-way communications 
channel, customers may have hesitations about 
exchanging information like passwords, bank details 
or personal data through their phone.

You can reassure them that RCS is built to keep them 
and their data safe:

Carrier-grade security with built-in encryption, 
restrictions and spam prevention tools. 

3. More valuable customer relationships help you
expose new revenue

• A leading amusement park using RCS to answer
visitors’ questions and offer instant purchase of
fast-track tickets.

• Using RCS to communicate offers and new
products, one logistics provider improved customer
satisfaction and generated 20% higher click-through
rates versus their other channels.

• A well-known travel and restaurant website using
RCS to reach a larger user base and upsell tickets
and experiences.

• A global social media company using RCS to make
buying games and apps on its platform easier and
quicker for its users.

• A major UK TV network using RCS for its on-air
pay-to-enter competitions.

• A global tech company using RCS to make it
easier for customers to pay for entertainment,
subscriptions, cloud storage and devices.

Better engagements improve your bottom line and 
reinforce your brand. A consistent message across all 
other channels helps you increase customer loyalty 
and improve the perception of your brand.

RCS also allows calling agents to manage multiple 
conversations simultaneously, for a cost-effective 
and more seamless customer experience.

Customers who 
engage via live chat 
are worth 4.5x more. 

Purchases made 
after a chat are 10% 
more valuable.
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of smartphones 
will be enabled 
for RCS by 2020

of consumers 
find RCS 
appealing 

size of the business 
messaging  
market by 2021 

of customer 
interactions on 
mobile devices  
by 2020

are more likely to 
communicate with 
a brand on RCS

messages sent 
by businesses 
by 2022

86% 

80% 

$74 billion

70% 

74% 

2.7 trillion 


